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CO5 Assess the impact of new media, computer-mediated communication and digital platforms.
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INTRODUCTION

Mass communication is a dynamic and ubiquitous field that profoundly influences how societies create
narratives, disseminate information, and engage with media. Navigating the complex terrain of modern
communication requires a deep understanding of its roots, evolutionary trajectory, and effects on audiences.
We will examine many ideas, models, and the revolutionary power of developing media technologies as we
delve into the complex field of mass communication in this section.

Through this exploration, we aim to unravel the intricate tapestry of mass communication, shedding light on
its historical roots and its continuous evolution in the face of technological advancements.

OBJECTIVES

Examine the origins and development of mass communication, following its path from the early
forms to the present.

Examine renowned theories that shed light on the dynamics of impact and reception in mass
communication, such as the Propaganda Model, the Power Effects Thesis, and the distinctions
between passive and active audience involvement.

Examine the emergence and decline of conventional mass media while delving into the modern
trends of media balkanization and audience fragmentation.

Examine the purposes of mass and mediated communication, learning about the origins and features
of computer-mediated communication (CMC) and studying theories such as the Competence
Model, Media Richness, and Expectancy-Value Theory to understand how people interact and make
decisions in the media environment.

ORIGINS OF MASS COMMUNICATION:

Mass communication as we know it now is the product of human progress over the millennia in terms of
technology and communication strategies. The first mass communication networks emerged in ancient
civilizations when rudimentary means of reaching large audiences for information served as the paradigm for
today's complex networks.



Oral Tradition and Early Written Communication:

The history of mass communication, which has its origins in the core elements of human civilization, is
intimately related to the evolution of oral traditions in prehistoric societies. Long before written language
was created, oral storytelling was an essential technique used by communities all over the world to relay
information, preserve cultural norms and transfer knowledge. This deeply ingrained social behaviour
functioned as an essential communication tool, creating a feeling of community and shared identity.

An iconic example of the essential role oral traditions played in the transmission of knowledge in ancient
India are the Vedas. The Vedas are an old collection of hymns, rituals and holy texts that were passed down
orally for many centuries prior to being recorded in writing. The intricate chanting and reciting procedures
ensured that these profound lessons were appropriately transferred and preserved for future generations. This
oral tradition promoted unity amongst diverse communities in addition to aiding in the preservation of
religious and cultural knowledge. The transition from oral traditions to written language was a turning point
in the history of mass communication. Ancient civilizations including the Sumerians, Egyptians and Chinese
made significant contributions to the development of written scripts. In the Indian context, text was mostly
written and disseminated using the Brahmi script, which was developed in the third century BCE. This led to
the permanent written form of epics like the Mahabharata and the Ramayana, which were originally passed
down orally through the generations. This modification allowed for the preservation of cultural narratives
and expanded the reach of knowledge beyond local communities.

Moreover, the dissemination of written knowledge encouraged the growth of educational institutions and
contributed to the intellectual development of societies. Buddhist monastic establishments in ancient India,
for instance, evolved into hubs for the transcription and preservation of manuscripts, enhancing the
availability of information and encouraging a culture of learning.

Fundamentally, the advent of written language and oral traditions as the basis for mass communication had a
significant impact on ancient civilizations' educational, religious and cultural contexts, especially those in the
Indian subcontinent. These early modes of communication laid the groundwork for the complex and diverse
tapestry of communication strategies that are currently evolving in the present world.

The Printing Press Revolution:

The invention of the printing press by Johannes Gutenberg in the fifteenth century was a revolutionary
breakthrough in mass communication that has had a long-lasting influence on history. This historic event
changed the face of information distribution dramatically by signalling a move away from labor-intensive
manuscript creation and towards a more accessible and efficient method of copying written content.
Gutenberg's innovation in 1440 brought movable type printing to the West, enabling the mass production of
books, pamphlets and finally newspapers. This technological advancement has a profound effect on society,
culture and the sharing of knowledge. The printing press's influence in India began in 1556 when the Jesuits
in Goa created the first printing press. A new era in Indian communication began with the greater
accessibility and availability of printed information.



The printing press was a major factor in the democratisation of knowledge. Because of the labor- intensive
manuscript manufacturing process, books and other written materials were only available to a limited
number of people prior to its establishment. The printing press's development made it feasible to print written
materials on a large scale. Books that were formerly rare and expensive are now more widely available and
more affordable for the average reader.

This democratisation of information led to increased educational alternatives and literacy rates.

News and ideas were also able to traverse national and cultural barriers more easily thanks to the printing
machine. Now that printed documents are more widely distributed, information may be transferred more
swiftly. The Renaissance in Europe, which saw a rise in interest in literature, the arts and science, was one
intellectual and cultural movement greatly influenced by this increase in the flow of knowledge.

The invention of newspapers is another example of how the printing press affected public communication.
The first newspaper to be published regularly was "Relation," which debuted in Strasbourg in 1605.
Newspapers had expanded throughout Europe by the 17th century. As mentioned before, the printing press
established global patterns that resulted in the creation of the first newspaper in India in the late 18th century.

Rise of Newspapers and Periodicals:

Newspaper and journal revolutions in the 17th century were a major turning point in the history of mass
communication. This ground-breaking invention marked a significant departure from the mostly oral and
manuscript-based techniques of communication of earlier centuries. The invention of newspapers in the 17th
century, which provided a regular and structured forum for the exchange of knowledge, resulted in a
significant shift.

India saw tremendous social and political change during the 17th century, which was marked by the rise of
European trade companies and the intensification of diplomatic ties.

India's first newspaper, "Hickey's Bengal Gazette," was founded in 1780, during the British colonial era.
Though written sometime after the 17th century, this is an illustration of the later influence newspapers had
on communication in the Indian subcontinent. Newspapers had a critical role in shaping public opinion,
creating a sense of community and providing information on local and international events in India.

These periodicals developed become essential platforms for the sharing of thoughts, information and news,
establishing a forum for discussion and expression of opposing viewpoints. The emergence of newspapers
not only revolutionised the distribution of information but also established journalism as a separate and
powerful profession. Journalists, as information gatekeepers, started to investigate, report and analyse events;
as a result, they made a substantial contribution to the public conversation.

Newspapers also acted as a unifying factor, fostering a sense of community among readers who had similar
identities, interests, or problems. Newspaper circulation produced a steady rhythm of information flow,
bringing individuals from different parts of the country together and encouraging a wider understanding of
social processes.

Newspapers began to appear in the 17th century, which set the foundation for the subsequent development of
the Fourth Estate. This phrase describes the press as a powerful, autonomous



organisation that serves as a check on the authority of the state. The importance of the Fourth Estate in
society increased as newspapers developed into effective instruments for promoting the interests of the
general public and holding authorities responsible.

In summary, the development of newspapers and journals throughout the 17th century marked a turning point
in the development of mass communication. In addition to influencing public opinion and fostering a sense
of community, this development set the stage for journalism to become professionally organised and for the
Fourth Estate to become a pillar of democratic society.

The Birth of Electronic Media:

With the introduction of electronic media, the mass communication landscape underwent a significant
transition in the 20th century, ushering in a new era. A paradigm change in communication dynamics
resulted from the way societies processed information being transformed during this age of innovation and
technological advancement.

The radio was a revolutionary innovation that changed the way information was spread when it was first
developed in the early 1900s. Through the radio, a large audience may receive news, entertainment and
educational content regardless of location. All India Radio (AIR) was established in 1936 and it was during
this pre-independence period that radio became popular in India. This became a crucial tool for promoting a
sense of national unity in addition to serving as a platform for the dissemination of news and cultural content.
The invention of television in the middle of the 20th century brought about yet another significant
advancement. The combination of acoustic and visual components in television transmission advanced the
concepts of radio broadcasting. The presentation and consumption of information were significantly altered
by this multimedia platform. Since its launch in 1959, India's national television broadcaster Doordarshan
has provided millions of people with their main source of news, entertainment and cultural programming.
Television was a potent weapon for influencing social trends and public opinion because of its visual appeal.
It developed become a major hub for news reporting, delivering global events straight to people's living
rooms. Global awareness and understanding underwent a revolutionary shift as a result of the visual impact
and immediate nature of television reporting. Global audiences witnessed historic events like the moon
landing in 1969 and the fall of the Berlin Wall in 1989 together, highlighting the ability of electronic media
to bring people together.

The globalisation of culture was significantly influenced by the emergence of electronic media as well.
Geographical and cultural barriers were broken down by the widespread use of radio and television to
disseminate a variety of cultural expressions. As a result, a globalised popular culture emerged, enabling
individuals from all over the world to enjoy and exchange similar media and information.

In addition, the 20th century witnessed the emergence of the internet, cable television and satellite
transmission, all of which increased the influence and reach of electronic media. Specifically, the internet has
revolutionised the way that information is shared by facilitating unparalleled access to a wide range of
content, citizen journalism and real-time communication.

In summary, the emergence of electronic media in the 20th century brought about a revolutionary change in
public communication. In addition to providing news and entertainment to a large



audience, radio and television were crucial in influencing public opinion and promoting a worldwide cultural
environment. These developments in technology set the stage for the 21st- century media landscape, which is
increasingly varied and linked.

The Digital Revolution:

Driven by the rapid growth of digital technology, public communication has undergone an extraordinary
change in the late 20th and early 21st centuries. The internet is one of these revolutionary inventions that has
changed people's lives by revolutionising the way people connect, exchange and use information globally. A
new age of instantaneous and networked communication has been ushered in by the digital revolution, which
has crossed geographical boundaries.

The ability of the internet to dismantle conventional information boundaries is one way in which mass
communication has benefited from it. People from all over the world can access a wide range of information
with just a click of a mouse, from news and instructional materials to entertainment and cultural stuff. The
democratisation of information has given individuals unprecedented access to a wide range of knowledge
and perspectives, which has empowered them.

As a direct result of the digital revolution, social media platforms have become extremely effective means of
public communication. People can instantly share news, opinions and personal experiences on social media
sites like Facebook, X, Instagram and others. Social media has revolutionised the way information is
disseminated, enabling quick distribution and establishing online groups that are not limited by geographical
distance. For instance, in India, social media sites like Twitter and Instagram have played a significant role in
influencing public conversation by enabling people to interact with news, politics and social issues globally.
The connection between content makers and consumers has also been altered by the immediacy and
interaction made possible by digital technologies. User-generated material has become more popular on
websites like YouTube, blogs and podcasts, giving a voice to a variety of viewpoints. The creation and
dissemination of information have become increasingly decentralised as a result of this change, upending
established media hierarchies and promoting a more interactive media environment.

Furthermore, the emergence of digital publications, streaming services and online news portals has upended
conventional media consumption practices. The ability of consumers to select what, when and how they
interact with content has led to the demise of linear TV and traditional print media.

But this shift to digital also brings up issues with privacy, misrepresentation and the accuracy of information.
Sometimes, fact-checking efforts can't keep up with the speed at which information spreads on digital
platforms, which can result in the proliferation of inaccurate or misleading content. The task of addressing
these issues has grown more complex as society adjusts to the demands of the digital era.

In conclusion, the emergence of digital technology in the late 20th and early 21st centuries has caused a
profound change in mass communication. In addition to completely changing the way that information is
accessible and shared, the internet, social media and digital platforms have given people the ability to
actively contribute to the global narrative. The potential and challenges



posed by these technologies will influence how mass communication develops in the future as the digital
landscape continues to change.

Mass communication's roots are found throughout human history, from oral traditions to the digital era. The
development of communication techniques is a reflection of societal shifts, technical breakthroughs and the
ongoing search for effective means of information sharing. Knowing the history of mass communication
helps us better grasp how technology, culture and the human desire for connection and communication
interact as we negotiate the complexity of today's media environment.

MASS SOCIETY

The idea of mass society first appeared in the 19th and 20th centuries, as social structures, communication
and technology significantly changed in societies. It is a situation in which sizable populations are linked
together by a variety of social, economic and cultural processes; it is frequently marked by a standardisation
of values, consumer habits and media impact. The dynamics and ramifications of mass society are
investigated in this article, along with its historical background and effects on people as a whole.

Historical Context of Mass Society:

During the Industrial Revolution, which was marked by significant changes in urbanisation, technical
breakthroughs and the transition of traditional civilizations into increasingly complex and interconnected
systems, the idea of mass society became well-known as a sociological framework. People were concentrated
in quickly expanding metropolitan areas throughout this time and mass production, mass communication and
mass culture also grew to prominence as key components of societal transformation.

People moved from rural to urban regions in pursuit of work in expanding industries, leading to urbanisation,
a significant feature of the Industrial Revolution. The dynamics of human contact have fundamentally
changed as a result of the tremendous development in urban populations, which has given rise to a complex
web of institutions and social interactions. Sociologists and academics tried to comprehend the effects of
these significant societal shifts as people became more networked.

As thinkers struggled with the effects of urbanisation and the industrial paradigm shift, the idea of mass
society gained popularity. French sociologist Gustave Le Bon studied crowd psychology and how it affects
people's behaviour. Le Bon examined how people may behave differently in huge groups or crowds than they
would on their own in his groundbreaking study "The Crowd: A Study of the Popular Mind" (1895). He
emphasised how crowd conduct may be transformative by highlighting its potential for anonymity,
suggestibility and emotional contagion.

Another significant sociologist of the era, Emile Durkheim, took a different tack when addressing the idea of
mass society. Durkheim concentrated on the effects of societal shifts on people's personal lives and the
creation of group identities. In "Suicide: A Study in Sociology" (1897), he examined the relationship
between social integration and isolation and suicide rates. According to Durkheim, quick societal changes
like those brought about by industrialization and urbanisation



may cause anomie in people, which is a condition of moral ambiguity or normlessness and may raise the
suicide rate.

When it came to the concept of mass society, Emile Durkheim, another influential sociologist of the time,
used a different approach. Durkheim focused on how changes in society affected people's individual lives
and how groups formed identities. He looked at the connection between social integration and isolation and
suicide rates in "Suicide: A Study in Sociology" (1897).

Durkheim believed that rapid changes in society, such as those brought about by industrialization and
urbanisation, might lead to anomie, a state of moral ambiguity or normlessness and increase the suicide rate.
Additionally, mass media was crucial to the development of mass society. The introduction of periodicals,
newspapers and eventually radio and television made it possible to share knowledge with a large audience.
Mass media evolved into a potent instrument for influencing public opinion, spreading cultural standards and
fostering the development of a common mass culture. People were further united by this common cultural
experience within the newly formed mass society.

In summary, the idea of mass society became well-known throughout the Industrial Revolution as old
communities were transformed into intricate, networked systems by urbanisation and technological
breakthroughs. Researchers like Emile Durkheim and Gustave Le Bon examined how these significant social
shifts affected people's behaviour, sense of self and creation of a common mass culture. The development of
mass media and production were characteristic elements of this age, influencing the course of societies in the
late 19th and early 20th centuries.

Technological Advancements and Mass Media:

Unprecedented technological breakthroughs during the 20th century greatly aided in the development of the
idea of mass society. With the introduction of revolutionary communication technologies like radio,
television and eventually the internet, large populations could now be connected and knowledge could be
shared on a never-before-seen scale. Mass media developed became a potent weapon for influencing cultural
norms, forming public opinion and creating a feeling of shared experience among people from different
backgrounds.

The early 20th century saw the invention of radio, which completely changed how people accessed
entertainment and information. Radio provided a common auditory experience to homes worldwide by
disseminating news, music and other programmes to a large audience. As more people tuned in to the same
broadcasts, this medium had a unifying effect, helping to build a collective cultural identity and fostering a
sense of connectedness that transcended geographic barriers.

The introduction of television in the middle of the 20th century greatly increased the influence of mass
media. Communication became more impactful and immersive when audio and visual components were
combined. Families gathered in front of televisions to watch entertainment, news and cultural programming
helped to shape a collective consciousness through their shared watching experience.

With the introduction of the internet in the latter half of the 20th century, another revolutionary step was
taken. Thanks to this technology, communication can now be done anywhere in the



world instantly. An unparalleled level of knowledge, ideas and cultural expressions might be shared on a
platform made possible by the internet. The emergence of social media platforms in the late 20th and early
21st centuries hastened this trend by enabling real-time interaction with varied audiences and transforming
individuals into content providers.

The effects of the internet on mass society are complex. News may be quickly shared thanks to it and
information can instantly be accessed by people all over the world. Social media platforms also foster online
communities where people may interact with one another beyond national and cultural barriers and exchange
thoughts, stories and cultural expressions. Due to this interconnectedness, a globalised popular culture has
emerged, with common allusions and patterns showing up all around the world.

Additionally, traditional mass media channels have changed as a result of the Internet and digital media. The
conventional gatekeepers of mass media have been challenged by online news portals, streaming services and
user-generated content platforms, which have diversified the sources of information and entertainment. A
more democratic and participatory media environment, where people may actively interact with and
contribute to the development of content, is made possible by this decentralisation.

To sum up, the 20th century saw unparalleled technological breakthroughs that elevated the idea of mass
society to new heights. The introduction of radio, television and the internet revolutionised the
communication of information and helped people from different backgrounds feel that they have common
experiences. In all of its manifestations, mass media emerged as a potent force that shaped cultural norms,
connected people worldwide and shaped public opinion— all of which aided in the development of a society
that was genuinely globalised and interconnected.

Homogenization of Culture and Values:

Mass society is characterised by the homogenization of culture and values, which arises from the widespread
dissemination of information and cultural items among large populations. This process shapes a shared
cultural experience for large and heterogeneous societies by frequently leading to the formation of
standardised values and cultural standards. Although there are benefits to this homogenization, such as the
promotion of shared cultural experiences, there are drawbacks as well. For example, it may obscure
distinctive cultural expressions with more prevalent and widely shared information.

The formation of a common cultural experience that cuts across social, cultural and geographic borders is the
benefit of cultural homogenization. Emergence of shared cultural allusions, symbols and narratives helps
people from diverse origins feel more connected to one another and more understanding. People can discover
common ground through shared entertainment, popular culture and universal principles, which can foster
social cohesion.

For instance, a universal language of cultural expression can be developed through the widespread appeal of
particular musical genres, motion pictures, or television series. In the face of similar cultural touchpoints, this
shared cultural experience can build a collective identity and break down borders, resulting in a sense of
global community. But there are drawbacks to cultural uniformity as well, especially with regard to the
possible obscuring of distinctive and varied cultural expressions. Local and indigenous cultural forms run the
risk of being marginalised when



dominant cultural products—which frequently originate from economically powerful regions— gain
international significance. Cultural diversity may be eroded as a result, since it may become more difficult for
distinctive customs, languages and artistic expressions to remain visible and relevant.

For example, the dominance of Western popular culture and international fast food chains can marginalise
regional culinary customs and indigenous storytelling traditions. Concerns regarding cultural imperialism and
the erasure of distinctive identities are raised by the potential decline in the diversity of regional cultures
caused by the broad embrace of a more homogenous set of cultural norms.

The homogenization of values can have an impact on social norms and expectations in the setting of mass
society. People may have a predisposition to adhere to these standard norms when particular concepts
become more popular through mass media, which could result in a loss of cultural identity and personal
freedom.

In summary, the homogeneity of culture in mass society presents obstacles to the maintenance of cultural
diversity and the defence of distinctive local manifestations, even while it can also promote shared
experiences and common ground. Maintaining the vibrancy of global cultural landscapes and managing the
complexity of mass society requires striking a balance between the benefits of shared cultural experiences
and the preservation of different cultural heritage.

Alienation and Anonymity:

Particularly in heavily populated urban regions, the enormous scope of mass society can lead to strong
feelings of alienation and anonymity among people. People may feel disconnected from one another as
communities grow and social structures get more intricate, which can result in feelings of loneliness and a
weakened sense of belonging. These issues can be made worse by the anonymity that large mass societies
afford, which can lead to a loss in interpersonal interactions and societal responsibility.

People frequently feel surrounded by a great number of people in large, highly populated urban regions, yet
conversely, they may also feel isolated. There are so many faces in a crowd that it might make one feel lost
or ignored, which promotes anonymity. People may find it difficult to build deep relationships in these kinds
of settings and the bustle of city life may add to the sense of disconnection from one's community.

A decrease in social duty might also result from mass societies' anonymity. People may feel more
accountable to their neighbours and other community members in smaller, more intimate communities.
Nonetheless, the sense of oneness among many in a large mass society might lessen one's sense of personal
accountability to others. Because of their anonymity, people may feel less inclined to carry out charitable
deeds or improve the welfare of the larger community, which could damage the social fabric. Furthermore,
although digital communication is widely used in mass societies to link individuals across distances, it can
occasionally exacerbate feelings of isolation. Online interactions can foster a sense of alienation because they
lack the depth and richness of in-person relationships, even though they nevertheless offer a virtual kind of
connection.

The loss of communal ties within mass cultures is another indication of the decline in interpersonal
relationships. Growing metropolitan locations may make it more difficult for people



to establish and preserve tight-knit communities. More fleeting and surface-level ties may replace traditional
social institutions, such as neighbourhood relationships. As a result of this change, people may feel more
alone and isolated since they may not have the robust support systems that are typical of more intimate,
smaller communities.

In conclusion, people may feel alone and alienated due to the sheer size of mass society, especially in highly
populated urban regions. The difficulty is in negotiating the intricacies of big societies so people don't feel
lost or alone. To mitigate the possible negative effects of the vastness and anonymity inherent in mass
societies, efforts to build meaningful interpersonal connections, inspire social responsibility and develop
community participation become imperative.

e. Political and Social Implications:

With its potential for strong social mobilisation and collective action as well as its susceptibility to
manipulation by corporate and governmental organisations, the concept of mass society has significant
political and social ramifications. The dual nature of mass societies stems from their interconnection and vast
size, as communication networks and the transmission of information play crucial roles in influencing public
opinion and perception.

Positively, mass society is a powerful tool for organising social movements and taking collective action.
People can plan and coordinate activities on a scale that was previously unthinkable thanks to the
interconnection that mass communication has made possible. Campaigns for political change, social
movements and advocacy groups can all pick up speed quickly as word spreads via social media, mass media
and other lines of communication. Historical movements like the American Civil Rights Movement, the Arab
Spring and numerous environmental and human rights campaigns around the world have demonstrated the
capacity to organise enormous crowds of people around common causes.

But the very connectivity that makes it possible for people to act together also makes mass society vulnerable
to manipulation. Political and business organisations are aware of how influential mass media and
communication channels are in influencing public opinion and perception. These entities may use a variety
of strategies to control information flows, sway public opinion and mould the narrative in the sake of gaining
political or economic dominance.

The perils of mass society include manipulation of public emotion, political propaganda and disinformation.
The consolidation of media ownership among a small number of influential parties may result in censorship,
biassed reporting, or the distortion of facts to further particular agendas. The idea of the "manufacture of
consent," as political theorist Edward S. Herman and journalist Noam Chomsky have explored, emphasises
how the media may sway public opinion in ways that serve the interests of powerful elites in this
environment.

The emergence of social media has brought out new issues in addition to democratising the sharing of
knowledge. The dissemination of false information, fake news and the possibility of algorithmic
manipulation on these platforms can polarise societies and affect public opinion.

Furthermore, corporate advertising and the commercialization of mass media have the power to influence
consumer behaviour by marginalising opposing viewpoints and supporting particular ideals or lifestyles.
Individual goals and wants are shaped in part by the commodification of culture and the continuous exposure
to consumerist messages in mass societies.



In summary, mass society entails the risk of corporate and governmental manipulation in addition to the
possibility of constructive social mobilisation. The size and interconnection of mass communication channels
can strengthen social change movements, but they also bring with them the risk of excessive influence, false
information and skewed public discourse, which calls for caution. Harnessing the full potential of mass
society for democratic and fair societal development requires striking a balance between the benefits of
collective action and measures to prevent manipulation.

The dynamic interaction between social institutions, individual experiences and technological breakthroughs
is reflected in the idea of mass society. Unprecedented connectedness and cross- cultural exchange have been
made possible by technology, but it also raises significant concerns about how it may affect people's sense of
self and community cohesiveness and how to strike a balance between cultural diversity and common values.
Understanding the intricacies of mass society is crucial for managing the opportunities and problems that
present themselves in a linked globe as societies continue to change in the twenty-first century.

POWER EFFECTS THESIS

The Power Effects Thesis is a theoretical framework that delves into the intricate relationships between
power structures, communication and societal dynamics. This thesis posits that media and communication
channels are not neutral conveyors of information but are embedded within power structures that shape and
influence the way information is produced, disseminated and received. This essay explores the key tenets of
the Power Effects Thesis, examining how power operates within the realm of communication and its far-
reaching implications.

Media as a Tool of Power:

The Power Effects Thesis encapsulates the acknowledgement that media, spanning from traditional mass
media to contemporary digital platforms, constitutes a formidable instrument for the exercise and
consolidation of power. The thesis posits that those who wield control or influence over media outlets
possess the capacity to shape public opinion, define narratives and set the agenda for societal discourse. This
power dynamic is not confined to traditional media but extends its reach into the realm of social media
platforms, where information can be swiftly disseminated to a global audience, influencing perceptions and
shaping the contours of public discourse.

At its core, the Power Effects Thesis recognizes the pivotal role 